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Chuong trinh Dao tao Ctr nhan Cong nghé théng tin

X in s 1A N . Tin chi | TBC toan | TBC mén < in . x A ias .
STT [Ma sinh vién Ho va tén Ngay sinh Lép tich liiy Kkhéa CN Glang~Vlen hu’o’ng dan be tai du kién

1 [2001040208 |bang Quynh Trang 25/11/2002 | 4C-20 123 3.54 3,73 TS. Nguyén Xuan Thang

2 (2001040153 [Pham Thi Hong Ngoc 19/09/2002 | 2C-20 120 3.38 3,43 ThS. D6 Thily Duong

3 (2001040192 [Pinh Thi Thé 20/01/2002 | 3C-20 123 3.34 3,53 ThS. Tran Thanh Nam

4 {2001040053 |T6 Thi My Duyén 04/10/2002 | 4C-20 120 3.26 3,31 TS. Trinh Bao Ngoc Github Copilot - A code assistant

5 |2001040190 |Nguydn Thanh Thao  |21/11/2002 | 5C-20 | 123 3.25 3,57  |ThS Vii Minh Tuén The Role of Test Case Prioritization in
Software Testing

6 |2001040044 [Pham Chi Diing 28/03/2002 | 1C-20 120 3.24 3,41 TS. Trinh Bao Ngoc
Investigation and implementation of Odoo

7 12001040152 |[Lé Héng Ngoc 22/12/2002 | 4C-20 121 3.21 3,34 ThS bang Dinh Quan ERP software for Enhanced Hotel Booking
Management System

8 12001040010 |Vi Quynh Anh 07/11/2002 | 4C-20 123 3.18 3,37 TS. Nguyén Xuan Thing

9 2001040063 |Nguyén Manh Hai 14/11/2002 | 3C-20 126 3.10 3,25 TS. Nguyén Xuan Thing

10 2001040001 [Nguyén Pirc An 01/01/2002 | 1C-20 121 3.08 3,20 ThS Vii Minh Tuan Gamification Engine

x . Lo £ Test web-based applications using Selenium

11 {2001040198 |Nguyen Thi Thuong 19/12/2002 | 5C-20 123 3.08 3,13 ThS Vii Minh Tuan tool
Enhancing E-commerce Website Quality with

12 {2001040059 |Pham Thi Thu Ha 03/10/2002 | 4C-20 126 3.07 3,26 ThS bang Dinh Quan Software Testing Using Cucumber and
Selenium WebDriver

13 12001040148 |Tran Thi Hiéu Ngan 05/08/2002 | 1C-20 117 3.04 3,06 TS. Nguyen Quang Khanh

14 12001040181 |Tran Thai Son 13/12/2002 | 1C-20 117 3.03 3,04 ThS. Bui Quoc Khanh

15 [2001040068 |Pinh Thanh Hién 04/05/2002 | 3C-20 120 3.00 3,08 ThS. Vuong Quang Huy

Chuong trinh Dao tao Ctr nhan Cong nghé théng tin CLC




~ o A N . Tin chi | TBC toan | TBC mon . o . x A eas £
STT |Ma sinh vién Ho va tén Ngay sinh Lop tich liiy Kkhoéa CN Giang vién huéng dan be tai du kién
16 2001140061 |Pham Ngoc Bao Chau  |27/12/2002 [1C-20C| 126 3.22 3,22 ThS Pinh Thi Minh Nguyét
17 2001140060 |Tran Thi Vinh 25/03/2002 | 1C-20C| 126 3.11 3,44 Ths Pang Pinh Quéan
Chuong trinh Pao tao Cir nhan Truyén thong Pa phwong tién
x i s oa N . Tin chi | TBC toan | TBC mén o . x X s .4
STT [Ma sinh vién Ho va tén Ngay sinh Lép tich liy Kkhéa CN Giang vién hudéng dan be tai du kién
18 |2001060059 |Nguyén Thi Nguyét 03/03/2002 | ITPb-20| 116 3.59 3,75 ThS Truong Mai Phuong
How OTT platforms take over the young
2001060012  |D3 Kiéu Linh Chi 04/12/2002 |3TP-20| 122 3.45 348 |ThS Nguyén Thi Bao Chau | omsumers of conventional television content
specialized for entertainment: A case study of
19 Hanoi University's students.
Brand-Centric User Experience Strategies:
2001060089 |Phan Thanh Trung 26/09/2002 | 3Tb-20| 116 3.38 3,59 ThS Nguyén Thi Bao Chau Integrating Brand Identity into UI/UX Design
20 for Optimal Engagement
21 |2001060020 |P& Thi Duyén 12/12/2002 | 1TP-20| 121 3.35 3,46 ThS Db Thi Phuong Thao
Tam quan trong ctia su tuong thich giira
2001060093 |Nguyén Tuan Vil 25/01/2002 |2TD-20| 124 3.29 3,36 ThS Nguyén Thi Bao Chau Influencer va thwong hiéu: Truong hop cua
thuong hiéu Louis Vuitton
22
2001060011 |Pao Linh Chi 01/04/2002 |2TP-20| 122 3.29 3,42 |ThS Truong Mai Phuong |\ &nicn cau phan tich thr khod va phuong
23 phéap vict bai chuan SEO
24 12001060068 |Pam Thi Thanh Tam 27/11/2002 | 2TP-20| 116 3.26 3,32 ThS Db Thi Phuong Thao
25 12001060079 |Bui Thi Thuy 25/04/2002 | 2TP-20| 124 3.22 3,33 ThS Db Thi Phuong Thao
26 2001060078 |Luu Ngoc Thu 18/03/2002 |2TPb-20| 121 3.19 3,21 ThS Tran Thi Thiy Linh
27 [2001060072 |Tran Tién Thanh 14/10/2002 |3TD-20| 113 3.18 3,03  |ThS Tran Thi Thiy Linh
28 [2001060040 [Nguyén Ngoc Huyén 26/12/2002 | 1TP-20| 121 3.18 3,10 ThS Truong Mai Phuong
29 [2001060066 |Tran Thi Thao Phwong [19/01/2002 |2TP-20| 121 3.18 3,22 ThS Hoang Thao Van
How global brands imprinted by culture: A
study on the effects of the country-of-origin
2001060038 |Khuc Thi Khanh Huyén |05/02/2002 | 1TD-20| 121 3.05 3,09 ThS Nguyén Thi Bao Chau in designing brand image on perceived brand
value and a suggestion for the development of
Vietnamese brands.
30
31 [2001060032 |Tran Thi Kim Hué 09/10/2002 [ 1TP-20| 121 3.05 3,13 ThS Hoang Thdo Van




| 32 [2001060077 |Pao Anh Thu 103/04/2002 [3TP-20] 121 3.02 | 3,12 |ThS Hoang Thao Van

Danh sach co 32 sinh vién.

NGUOI LAP DANH SACH PHONG QUAN LY PAO TAO TRUONG KHOA
Hoang Viét Phuong

Nguyén Xuéin Thing



